Lentils ,and

Chickpeas Are
Uniquely Poised for
Growth |

By Jennifer L William
USADPLC Food Marketing Manager
NFGA Convention 201Minot, ND




Agenda

Strategic Marketing Plan

A Focus on EDUCATION In 20

Coming Around the Bin in 201(




Strategic Marketing Plan {%ear)

wCourses/Seminars

wNew Product

Development wOnsite visits

wldentification of wTechnical wPenetrate the
Market Opportunities Demonstrations Foodservice Market

wTurover Straus &
Northern Crops

wBuilding Contact wincrease Consumer
Institute

Database & Demand
Relationships

I Innovation

2005

___»

2006 2008 2010



2009 Domestic Malketing:
Activities Highlights
1. ExpandedNumberof Product
Formulations
I NPGA / NorthernCropslinstitute

I American Institute oBaking

2. ContinuedVlarketOutreach
throughTradeshows

3. Goal EDUCATE professionals
In thefood industry
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Ithy Kitchens, Healthy Lives

Healthy Kitchens, Healthy Lives A Leadership Conference Bridging Nutrition

Caring for Our Patients and Ourselves Science, Health Care, and the Culinary Arts ‘
[vegeigea) T
b & Presented b i

".}’g g&% Harvard Me)c’lical School Osher Institute September 25-28, 2008 and April 2'5; 200_9

? ~ and The Culinary Institute of America Napa Valley, California

Nutrition Research & Educative Initiative360 Physicians in Attendance

Training conference geared toward health professigqdiglp patients, clients
prepare healthful foods
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A Prevention vs. Intervention

A Tabletop exhibitor + Bronze Sponsor

A Chefs at the CIA demonstrated dishes made with dry peas, lentils, and chickpea
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Dhried Plums ﬁ PLL-IUS

WQUSA Dry Pea
& Lentil Council







