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Agenda

Strategic Marketing Plan

A Focus on EDUCATION in 2009

Coming Around the Bin in 2010



Strategic Marketing Plan (5-Year) 

ωNew Product 
Development

ωTurover Straus & 
Northern Crops 
Institute

Innovation

ωIdentification of  
Market Opportunities

ωBuilding Contact 
Database & 
Relationships

Outreach ωCourses/Seminars

ωOn-site visits

ωTechnical 
Demonstrations

Education

ωPenetrate the 
Foodservice Market

ωIncrease Consumer 
Demand

Marketing 
Campaign

2005

2006

2007

2008

2009

2010

2011



2009 DomesticMarketing 

Activities Highlights

1. ExpandedNumberof Product 

Formulations

ï NPGA / Northern CropsInstitute

ï American Institute of Baking

2. ContinuedMarketOutreach

throughTradeshows

3. Goal:  EDUCATE professionals

in the food industry



Healthy Kitchens, Healthy Lives

Å Nutrition Research & Educative Initiative ï360 Physicians in Attendance

Å Training conference geared toward health professionals Ą help patients, clients 

prepare healthful foods

Å Prevention vs. Intervention

Å Table-top exhibitor + Bronze Sponsor

Å Chefs at the CIA demonstrated dishes made with dry peas, lentils, and chickpeas




