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W 
elcome to the Northern 

Pulse Growers Association 

annual report. This report 

provides a brief snapshot 

of the programs and activities accom-

plished by the NPGA in fiscal year 2008-

2009. 

 

Fiscal year 2008-2009 was an exciting 

year not only for the region, but the entire 

pulse industry. Pulse producers like many 

other commodities enjoyed prices that 

were near historic levels. The year was 

also marked with the establishment of a 

new research program in addition to the 

expansion of current programs. 

 

A major success for the NPGA was the 

establishment of the first pulse quality 

research program in the nation. The devel-

opment of such a program was ranked as 

a top priority for the USA Dry Pea & 

Lentil Council and pulse industry for 

several years. This program will enhance 

the ability to be more market specific by 

evaluating particular attributes of pulse 

crops such as starch and protein content. 

The North Dakota Legislature allocated 

more than $500,000 for the establishment 

of this program. This program was estab-

lished due to a tremendous amount of sup-

port by the ND Legislature, State Board of 

Agriculture Research & Education and 

North Dakota State University. 

 

This year also brought many exciting de-

velopments in the marketing area. North-

ern Crops Institute partnered with the 

NPGA on the development of bakery for-

mulas utilizing pea flour.  The information 

was published into an exclusive baking kit 

that was shared with the baking and food 

industry. In addition to the work being 

done with pulse flours, the NPGA also 

partnered with Dr. Clif Hall in an applica-

tion for a USDA specialty crop grant to 

research the use of pea protein as an egg 

replacement. New and exciting marketing 

opportunities for pulse crops abound as 

food manufacturers continue to seek ingre-

dient substitutions that are nutritionally 

superior and cost effective. In addition to 

the research being conducted, Kaye Ef-

fertz, NPGA marketing director and Jenni-

fer William, USADPLC food marketing 

manager teamed up to promote pulse crops 

at several national trade shows. Pulse 

crops were the hot topic at many of the 

national trade shows and conferences.  

 

 

 

 

 

 

As the current Administration, health in-

dustry and consumers continue to focus on 

issues such as obesity, diabetes and heart 

disease, pulse crops are certain to have a 
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The NPGA continues to strive to be the 
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providing the most current information on 

available technology, research and produc-

tion practices. Producer meetings organ-

ized throughout the region proved to be so 

successful that larger meetings are planned 

for 2009-2010. 

 

As I look back on prior years, it is exciting 

to see how this industry has grown by 

leaps and bounds.  Those individuals that 

had the foresight to introduce pulse crops 

into the region recognized years ago all 

that these crops had to offer. I look for-

ward to continued success as we invest in 

the future of the industry. 

 

Best regards, 

 

 

 

 

Shannon Berndt 

NPGA Executive Director 

 
Our mission is to 

promote dry peas, lentils  
and chickpeas through  

industry education, market  
development, research  

coordination and government  
affairs providing the highest  

quality food and feed products  
to the consumer 


